MARLBORO COUNTRY WESTERN BAR NIGHT PROGRAM 


The following is a recommendation for a Marlboro Country Western Bar Night 
Program. 


PROGRAM OBJECTIVES 


- Capitalize on the current country dance trend among YAMs/YAFs; 

- Extend Marlboro imagery where we have equity in a smoker 
friendly environment; 

- Generate names for database among YAMs/YAFs; 


STRATEGIES 

The overall strategy is to develop a bar night program in key country western 
bars featuring a grassroots on-line Marlboro dance contest. The following 
elements wili be included: 

3 

- 3 phase dance competition will be conducted with local competitions 
leading to regional and national winners; 

- Provide themed incentives for name generation; 

- Utilize current MVP country materials; 

- Leave behind permanent signage at each ciub; 

- Develop a public relations effort to extend Marlboro's leadership 
position. 


1994 PROGRAM RECOMMENDATION 

The following elements are recommended for the Marlboro Country Dance 
Program: 


A Marlboro on-line dance program will be held in 125 country 
western clubs in 5 regions with a potential reach of over 750,000 
consumers. This dance program will be one of the largest ever 
sponsored. (Club listing by region attached.) 

We recommend doing this competition on a region by region basis, 
kicking off in the Southwest in the month of May through October 
with the National Finals in November. 

The national competition will commence at the local level over a 5 
week period. The finalists from each club will then compete in the 
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regional dance competition. The winners from each region will then 
qualify to participate in the national finals. The site for the regional 
and national competitions TBD. 

Prior to the national roll out of the competition, a test program will 
be conducted in 10 clubs in the Southwest during the months of 
April/May. 


PRIZE STRUCTURE 


Local winners: 

1st Place Awards = $500 

2nd Place Awards = $250 

3rd Place Awards =$100 

Regional winners: 

1st Place Awards =$1,500 
2nd Place Awards = $1,000 
3rd Place Awards = $ 500 

National winners: 

1 st Place Awards =$10,000 
2nd Place Awards = $ 5,000 
3rd Place Awards = $ 2,500 


ON SITE ACTIVITIES 

Name generation will be conducted in each bar. Banners, etc. will be left behind. 
Essentially, Marlboro will own the bar during this time period. 


ADVERTISING 


A media schedule will be devised to support each region. ROPs will highlight the 
dance club program. Each participating club will also be responsible for 
promoting the dance competition. 

In addition to ROP ads, we recommend advertising the club night program in 
Country America magazine. Country America will also be involved in further 
supporting our name generation promotional activities. 
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BUDGET | 

Prize 

150,750 

Host Celebrities 

19,080 

Special Guest 

25,000 

^ CT> prtvj' 

Promoter Fee/Staff/Expenses 

-777855 — ^°°° 

Contestant Travel/Expenses 

87,780 

Consultant Fee 

60,000 

Leo Burnett 

■407000' /bojcc-v 

Advertising 

-2001600- loj&o 

Public Relations Fee/Expense 

39,535 

TOTAL 

$700,000 


Source: https://www.industrydocuments.ucsf.edu/docs/glcn0004 


204192255 ? 

















